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Piyaporn Chansuay
College of General Education and languages,
Thai-Nichi Institute of Technology

The Promotion of Japanese Sake Exports
under the Cool Japan Policy

Abstract

The “cool Japan policy” is a policy that supports the export of Japanese traditional and popular
cultural products and services, such as anime, fashion, and Japanese foods, including Japanese
sake, overseas. The promotion of Japanese sake exports under this policy involves the structure
and role of agencies or organizations related to promoting Japanese sake exports and the agencies’
and organizations’ policy operations. The main organizations that decide the overall policies are
the cabinet office, the government of Japan, and other agencies/organizations that apply such
policies according to their authority. The details of the promotion of Japanese sake exports in this
article are analyzed according to marketing mix, product, price, place, and promotion. Further,
another point concerning the promotion of Japanese sake exports is the application of the cool
Japan policy by Japanese sake makers. In this article, the two Japanese sake makers, Imayotsukasa
Shuzo Co., Ltd. and Asahi Shuzo Sake Brewing Co., Ltd., which have succeeded in exporting sake
overseas, are used as case studies in order to provide an overview of the export procedures of
Japanese sake overseas and to gain a better understanding of policy adaptation which is basic

knowledge that enterprises in the same industry in Thailand can utilize to achieve success.

words

Japanese sake exports, cool Japan policy
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